
Three main types of catchphrases were chosen:

1. the catchphrases that became popular due to the 

unique intonations or acting in a scene 

(non-linguistic element of a multimodal text)

2. those which became popular due to the general

wisdom they can be understood out of context

3. those which are so memorable due to being

said in a of the strong, emotional moments 

movie

Even when we take a look at the analysis of one catchphrase, the variety in its possible use

becomes apparent. In example 1, the politician alludes to the phrase to insult the White House.

It is notable that the use of the phrase gains aditional meaning since the movie from which the

quote comes from, Forrest Gump, has strong patriotic undertones. It shows the importance of

the of the original text.context 

Examples 2 and 3 play on the philosophy of the quote, taking the same metaphor and 

. The quote number 4 plays with the  of theprescribing it new meaning emotional coloring

original quote, which                 turns from a hopeful one to a cynical one, while the ex. 5

shows that the quote                     can be used for  by defying expectations.humorous effect
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50 different catchphrases have been chosen

for the research.

Since the POPULARITY remains one of the key

factors of a quotation being classified as a

CATCHPHRASE, various Internet resources,

such as top-N most iconic quotes have been

used to collect data.

This option makes the most sence due to the

cultural element of the research.

Fateeva thinks that a quote is a form of recreating of some elements of the 

original text, explicitly or implicitly (Fateeva, 122). 

I. Arnold notes that one of the notable qualities of quotations is their ability to 

transform; they may become longer, shorter, some elements may disappear, 

some may change (Arnold 72).  

C. M. Xia believes that the catchphrases «travel» through the information 

field. They STRONGLY rely on the recipient of the phrase understanding the

reference. While a QUOTE is a linguistic phenomenon, a CATCHPHRASE

is a linguacultural one (Xiz 1-3). 

 The research greatly concernes MOVIE TEXTS - a special type of text. A. Ramakrishna, V. Martinez claim that the movies can be powerful enough to 

change the values of an individual or even the society. That's what makes the films so culturally significant (Ramakrishna, Martinez 3). That is why 

the movie quotations is such an interesting field for research.  
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