PR Professionals and their role
The role of a PR professional is predominantly that of creating the image of the business and endorsing its products. PR  role entails fabricating the name of the company in a grand way. This is not done for the customers directly; however, is done for the stakeholders largely. Let us figure out the role of PR elaborately.
1. PR professionals are storytellers: This means that when you hear any new launch being done in the city, the PR companies are the ones behind it. For example, if there is a new brand launch in Delhi, it is likely that the news articles, newsletters, radio marketing, are all done by the PR agencies in Delhi that the business may have taken services of. Through these means of communication, they convey the brand value to the stakeholders and the customers also. The way they weave the traits of the brand is the reason why the company gets certain recognition.
2. Shaping the brand: Since the PR professionals endorse the brand, they are the ones shaping it too. With every brand, there are some negatives associated. It is the liability of the PR to ensure that only the positives reach the customer. In fact, if the customers voice their opinion about the negatives of the brand, the PR presides over the matter to justify and answer the negatives.
3. Voice of the company: During a time when the company launches something or takes big decision impacting the customers and the market, this information is conveyed by the PR professionals. It is their duty to manage every decision and communicate it too to the public. It is in the hands of the PR to strategize and plan the right PR tool. For some, they may choose Social Media Marketing Services, while for others, it could be media relations, depending upon the news they plan to inform to the customer base.
4. Study the consumer:  Knowing the customer is cardinal to the PR role. The only way they can know is by being present in the market. It is most likely that PR companies in Delhi will only cater to the customer based in Delhi as they are physically present there and can study the customer thoroughly.
With these tools at disposal, it in the hands of the PR to make the company's brand a top-notch, therefore, investing in the services is a great investment. 

