Difference between hiring PR firms or own department
With the only focus in the PR professional's mind of endorsing and promoting the business right, a PR is a crucial aspect of any organization that aims to grow exponentially. The right strategies, and the way the positives are put forth and only be rightly determined by the PR department. Although a PR remains constant and so does the efforts to obtain the results, but some organizations prefer to have their own department and some hire services from PR firms. let us enumerate the difference:
1. If you wish to have an unbiased opinion, you must trust the PR agencies. The outside agencies are likely to inform you of the overall product, it's positive and negative. With the broad horizon, an outside PR form shall be more profitable for the business. For example, based in Delhi, PR agencies in Delhi can be hired if you wish to market the product locally and for more access, but an in-house PR will not be as fruitful, due to biases in the thought.
2. PR firms outside are more seasoned. This is because of the vast and variety of projects that they work on. The PR may not be within the same premises as your organization; however, they have the knack to handle any situation. With a widespread and heterogeneous experience of the PR firms outside, you can get any kind of services. From getting SEO to Social Media Marketing services, all kind of tools is available. Although the PR firms help you decide that too, for your information, the availability is never an issue.
3. Every business goes through some issues and ups and downs. In such situations when the in house employees and owners think emotionally, the PR firm that is hired from outside will act rationally with an aim to resolve the crisis. PR firms are equipped o handle any kind of situations and hence are reliable.
4. Innovative and advanced: PR firms that work outside the periphery of the organization generally has an elaborate and futuristic vision. This is because the exposure to handle and work with various clients is more than it is there for an in house employee.  
5. Established relationships: With PR firms having more contacts with media and journalists, the benefits they reap are certainly more than the ones that are in-house. 
