PR-Role in NGO's
PR strategies are powerful to the extent that even Non-Governmental Organizations want their help to attract funds.  Although they work on the non-profit model, they rely on funds from outside. The funds are used towards the social benefit. PR comes into the scenario where the objective of the NGO is not known. To publicize that and create a niche for the NGO, PR agencies use various tools. They use SEO, Social Media Marketing services and a few others. SEO and Social Media are the common PR tools that we often see being used for the propagation of a purpose.
The visibility of the NGO is of utmost importance. Once visible, it will soon get its share of reliable contributors. TO gain visibility, PR agencies Delhi will go ahead and propagate it on social media, such that it reaches a large number of people together. Using Facebook and Instagram instills people with compassion and as a result, they contribute towards the cause.
NGO and reason behind its beginning is a story that PR uses effectively so as to touch the emotional chord that is the harbinger of good news. The good news is the rise in the incoming funds that will be rightly used for the betterment of the society and its being.
Those NGOs which have gained a relative status in the market now look forward to establish themselves into a brand. For this, they source journalists with good networking skills so that the story of the NGO is well presented in the media or during the press release. Press release is a positive marketing that is a big leap towards creating a brand name.
Other than getting in contact with the journalists the PR agencies in Delhi has the knack to establish connections in Mumbai. They do this through a good networking and interpersonal skills. They engage a celebrity for promoting the NGO and owing to the popularity of the celebrity, a lot of common people are seen raising funds for the cause. The same is posted over various social media. For every success driven strategy that PR uses, NGO pays a significant amount. So other than getting a celebrity to publicize the NGO cause, if the same is posted using the social media marketing services, there is a price that is paid for it.

