Challenges of Public Relations
Public Relation is a promotional technique that advances the business towards its goals. To ascertain this, the business organization often spends a lot of money. If the promotional activities do not do well, all the money and time invested goes for a toss.  A business has to circumspect every aspect before finally investing in PR activities. Let us look at the challenges that are associated with PR activities.
1. The message release comes as a surprise: Where a message release is a positive aspect of PR, sometimes the business owners are not aware of how their product or services are projected to the customers. Even when the SEO services in Delhi and Mumbai are availed, the business owner does not know where exactly where the message will appear. Choosing the wrong platform for PR may lead to no gain situation also.
2. Zero Outcome: Sometimes when your message is re-crafted it may lose its importance. As a consequence, the real message may or may not be delivered to the customers. Also, when doing PR you get in touch with the journalists and media people; this may just build hope, but in reality, there is no guarantee whether the work will be published or not. yet another situation may occur that may prevent your work from being released. This may happen when there is another overpowering news that may seem important to the media, they shall add that on priority.
3. Impact on the audience: As a business owner even after effective PR you may not be able to analyze whether the audience is positively impacted or not. So in case, the product does not do well, you really cannot play the blame game towards PR as nothing points towards PR.
4. Higher Costs: Although the PR is much more cost-effective than another medium of advertising, it may appear expensive if during a press release or presentation there is no footfall. In this case, even if the social media marketing services have been promptly utilized, the reason for the PR becomes futile. If the audience does not attend the presentation, PR efforts and expenses go in vain and yield nothing.    
With every strategy that a business owner undertakes, he/she should be wary of the pros and cons. It is a must that a business owner should be ready to take risks and at the same time take the onus of anything that leads to an unfavorable result.  

