Pros of having a PR department and hiring one
We understand that PR is an indispensable part of today's business. Every business that requires endorsement seeks help from the PR agency. This is not categorically for PR firms in Delhi or other metro cities, but for any business placed anywhere in the country or abroad.  Every business owner understands the requirements and accordingly manage the departments of the business. Some businesses being small still have their PR departments whereas there are so many large businesses that hire help from social media companies in Delhi owing to the advanced traits of promoting business. Let us understand why some businesses have their own department whereas others rely on outside help.
Specialized businesses: Some businesses that are specialized in their trait and have specific product and services to offer prefer having in-house PR. This enables the PR professional to understand the business intensely. Not just the understanding of the product, but the various phases and ups and downs of the organization. This aids in decision making and choosing the right kind of activity for PR purpose. Other than this, the in-house department is dedicated to a lot of bandwidth to dedicate time for only one organization.
Increase Staff size: An organization that is relentlessly engaged in HR and PR activities prefer having their own PR department. A big staff is what they need every now and then and expecting a bandwidth from a PR firm outside is not always possible. Hence, such organizations prefer having their own PR department.
Keep a Check: Businesses that go through daily advancements find it cumbersome to update the PR firms about it. Therefore, the business changes and updates are already there so the in-house PR need not be dedicatedly informed about it. This enhances productivity also.
 Returns are greater: For the result-oriented big or small businesses, they have their own PR firms in order to comprehend the performance and the outcome at the same time. With the various schemes of incentives and extra perks, the PR professionals within the organization tend to give their 100 %. This is beneficial in the long run not just for the business but also for the PR professional who feels a sense of security.
With these arbitrary points, the final decision is for the business owners. But the constant remains that PR is imperative without the use of which the businesses need a lot of hard work to attain their goals. 
