PR Companies and their Target Orientation
Social Media Marketing Services and PR Companies are although interdependent but have a slight difference in market targets. Let us enumerate the targets that PR Companies in Delhi and various parts of the country focus on while rendering services:
1.Generating Interest: The face value of the product and services is most important as it is the first thing that a buyer/consumer looks at. Based on that a business can grow and gain popularity. So a PR company can generate a positive story about a certain business or a service and circulate the same all over the media, or other platforms. This will create the interest of the prospective customers and they will look forward to the products and services that are propagated.
2. Raising Perception: Re-launching business, ideating the existing one, enhancing the product line, addition of new services, or any immediate or well-planned change in the business must be informed to the customers for obvious reasons. This increase in customer knowledge can easily be done through PR Companies of the respective cities. For example, an expansion of a business in Delhi can be well covered by PR Companies in Delhi and the benefits can be observed soon. 
3. Proffering right information: Sometimes, when the product and services are visible in the market, but the scope of the same is unclear, PR well clarifies these through conveying the exact set of services. This enables the customers to further their needs if they are already loyal to the company. Else, PR can inform the buyers and set the expectation right. 
4.  Increase the demand: Sometimes the consumers are aware of the presence of the product, but they are not attracted to indulge in shopping from them. A PR firm targets such customers and stimulate their demand such that they are urged to buy. They make promises that are attractive and also fulfill them to gain a presence in the market and create a niche for the products as well. 
5. Branding Image: It is more of the connection that brings the trust factor among the consumers than only the quality of the product. When the business owners connect well through PR, the consumers automatically reinforce others and become evangelists for the company and its products. 
To ascertain these targets, PR companies opt for SEO strategies, Media promotion, Social Media Marketing Services and a few others.  

