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Press Releases—one of the mighty tools that Public Relations (PR) professionals, businesses, and journalists rely on. Press releases are basically the brief reports released in media for dissemination of information among the masses about an important event. PR companies in Delhi send press releases to media professionals in order to convey key publics the important events that took place within an organization. Amongst many other PR communication methods, which includes pitch letters & media advisories, a press release written in 500 words approximately containing all necessary information is preferred by the journalists. 
A standard press release format is followed by PR consultants in Delhi while writing that not only is effective in message communication but also forms a positive impression of the brand. According to PR consultants in Delhi, an ideal press release has a headline, dateline, introduction, body paragraphs, boilerplate, closing mark (—30— or ### or “Ends”), and contact information of a PR or media person. 
Ever since the profession of PR was invented during the beginning of the 20th century, press releases are written in different styles in different parts of the nation. But, the Internet brought some of the major evolutions in writing and distributing a press release. The news cycle is more fast-paced and thus, the writing style and format have necessarily evolved in all these years. While traditional press releases focused more on the refinement of language, vocabulary, and expression, the modern press releases are written in a simple language using layman terms to make it more readable and print-ready. PR consultants in Delhi produce more article type press release which talks more than just facts and figures. Journalists and media houses are very strict about the standards of press releases, articles and stories which are catchy and can seek attention from the wide audience through online publishing. 
The traditional print press releases are now going digital with the inclusion of multimedia such as graphics & videos. These digital press releases are in proper format yet interactive due to the language, writing style, tone, and voice-supported with the adequate material such as video interview or posters. Well, a lot of arguments are done when it comes to the digital scenario of PR & the traditional. But, PR agencies still see a lot of scope in the ways PR is done where the traditional PR methods are fused with digital practices to give better visibility to the businesses and accurate information to the key publics.
