GROUP N°1

Black Friday protests at Amazon warehouses in England
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A union
 has held protests outside Amazon warehouses
 to coincide with the Black Friday sales.

GMB members gathered
 in Sheffield, Rugeley and Peterborough. Amazon said no workers had been involved in the protests. 

The union said the protests came after "more than 600 ambulance call-outs" to Amazon warehouses in three years.

Amazon said "self-interested critics, particularly unions" had "a vested interest in spreading
 misinformation".

Amazon said the protests involved "a total of 30 external, pro-union people" at a small number of its 50 UK sites.

The action came as protesters in France and Germany also targeted the firm.

Mick Rix, GMB national officer, said they wanted Amazon founder Jeff Bezos, 55, "to know they are people - not robots". 

"It's about time Mr Bezos showed empathy with the very people that have helped build his vast empire and make sure it is not a Black Friday for Amazon workers."
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GMB said its members had described Amazon's targets as "so horrific" they had to use plastic bottles to urinate in instead of going to the toilet, with pregnant women forced to stand for hours on end.

It claimed at least one woman had reported losing a pregnancy
 at work, but no ambulance was called and she had to go home on the bus with her co-workers in blood-stained
 clothes.
Earlier this year, Amazon started offering public tours of its warehouses so members could "come and see for yourself" what conditions were like. An Amazon spokesperson said: "Self-interested critics, particularly unions, have a vested interest in spreading misinformation about Amazon but the facts tell a different story. The truth is that Amazon already offers industry-leading pay, starting at £9.50 an hour, comprehensive benefits, as well as a safe, modern work environment. These groups are conjuring misinformation to work in their favour, when in fact we already offer the things they claim to be fighting for. You don't have to take our word for it - or theirs. Come and see for yourself by registering for a tour at one of our fulfilment centres."

GMB protesters are planning further action outside Amazon's London headquarters on 2 December to coincide with Cyber Monday.

GROUP N°2
Black Friday backlash: Amazon and GMB dispute protest numbers at UK warehouses

The demonstrations are taking place today and on Monday at Amazon’s head office in Shoreditch, as well as seven other locations across the UK, the GMB union
 said, and involve
 “100, if not hundreds” of workers.

But Amazon questioned the number, saying walkouts
 were only taking place at four sites including Peterborough, Sheffield and Rugeley and overall involved just 30 “external pro-union people”.

A spokesperson added: “They’re making false claims to try and drum up membership subscriptions and failing to do that.”

The GMB said Amazon workers were breaking bones, being knocked unconscious and taken away in ambulances due to unsafe conditions.

“The conditions our members work under at various Amazon sites across the UK are appalling,” said GMB national officer Mick Rix.

“Amazon has spent a fortune on fluffy
 adverts saying what a great place it is to work. Why not spend the money making their warehouses
 less dangerous places to work?”
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Workers prepare customer orders
 for Black Friday in an Amazon fulfillment centre in Peterborough.
The union said its own investigations have revealed that more than 600 ambulances have been called out to Amazon warehouses over a three-year period.

More than 600 serious incidents were also reported to the Health and Safety Executive for injuries
 including fractures, head injuries, contusions and collisions with heavy equipment.

“Amazon workers want [owner] Jeff Bezos to know they are people – not robots,” Rix added.

“It’s about time Mr Bezos showed empathy with the very people that have helped build his vast empire and make sure it is not a Black Friday for Amazon workers.”

In Germany six Amazon distribution centres suffered walkouts as union Verdi said its members’ hard work was being hurt by “knock-down prices”.

French protesters targeted Amazon centres too, as climate activists blockaded lorries’
 path into a depot in the south of Paris.

Others marched on Amazon’s French headquarters in Clichy with slogans like “Amazon: for the climate, for employment, stop expanding, stop overproduction”.

German workers went on strike
 all weekend at Amazon centres in Graben, Rheinberg, Leipzig, Koblenz, Werner and Bad Hersfeld.

Amazon said the “vast majority” of Germany staff had turned up to work.

“Today our well-paid, dedicated and highly respected teams across Europe are doing what they do every day – delivering for their customers in an environment that’s fun, engaging and set up to help them succeed,” an Amazon spokesperson said.

“Self-interested critics have a vested interest in spreading
 misinformation about Amazon, but the facts tell a different story. The truth is that Amazon already offers industry-leading pay, comprehensive benefits, as well as a safe, modern working environment. These groups are conjuring misinformation to work in their favour, when in fact we already offer the things they claim to be fighting for. You don’t have to take our word for it – or theirs. Come and see for yourself by registering for a tour at one of our fulfilment centres.”

GROUP N°3
Black Friday: Brands opt out for environment reasons

By Laura FosterScience & Environment Reporter
15 November 2019

More than 300 clothing brands are asking shoppers not to buy anything in the Black Friday sales because of environmental reasons. The Make Friday Green Again collective says discount deals encourage people to purchase things they don't need. They say this "overproduction" contributes to climate change. Instead, it wants shoppers to spend 29 November this year looking in their wardrobes at what items they can repair, sell or recycle. But the British Retail Consortium argued the day allowed consumers to buy products they might not otherwise be able to afford.
'Make Friday Green Again'

The collective, made up of predominantly French brands, was started by Nicolas Rohr, one of the co-founders of eco-friendly, clothing company, Faguo. "When people buy something, we pollute because of the carbon emissions that come from making that product, from using it and then getting rid of that product," he said. "Today we don't buy what we need; we buy because we are tempted. We are not in a good relationship with consumption any more. We want people to focus on what they already have in their wardrobes then, if you really need something more you can buy it."
What is Black Friday?

Black Friday is the busiest shopping day of the year, when many retailers run special promotions for 24 hours, to get people buying presents for Christmas. It's a concept which started in the US and takes place the day after the American holiday of Thanksgiving. The savings can be so significant that it can crash websites and see shoppers queuing up days in advance for bargains. It gets its name because it's often the day many stores move "into the black" - which means they start making more money than they have to spend.
REI

Repeating last year’s #OptOutside campaign, the US-based outdoor clothing retailer is giving its 12,287 staff paid holiday on Black Friday.

But this isn’t just a nice gesture to help staff with their Thanksgiving food hangovers. The move is a bid to promote the benefits of customers exploring the great outdoors with their families instead of going shopping.

While shutting down on Black Friday might sound like suicide for a US retailer, REI’s chief executive Jerry Stritzke says it is the right decision: “We did not experience any negative consequence financially from doing this move last year.”

Patagonia

Another trip across the pond and another outdoor gear retailer doing a good deed. For Black Friday, Patagonia will donate 100% of its sales to grassroots environmental groups.

The donations will come from sales at both its 80 global stores and Patagonia.com.

With President-elect Donald Trump previously questioning global warming and suggesting it is a myth created by the Chinese, Patagonia says it wanted to take a stand on Black Friday.

“We definitely came up with the idea after the election,” explains Lisa Pike Sheehy, vice-president of the brand’s environmental activism division. “This is a difficult and divisive time for our country. I believe the environment is something we can all come together on. Environmental values are something we all embrace.”

Pieminister

Food chain and premium supermarket pie brand Pieminister will open pop-up shops at 10 of its UK restaurants in the UK in a move it is cleverly calling ‘Black Pieday’.

Teaming up with homeless charity Shelter, it will be giving away surplus frozen stock to consumers in exchange for a donation.

Pieminister says it sold all its pies in one hour when it debuted the scheme in its Bristol restaurant last year and raised £2,000. It will be aiming for at least £20,000 this time around.

“Black Friday has connotations of spending lots of money on stuff you might not need, so we saw a chance to turn it on its head and do something good,” says a Pieminister spokeswoman.

GROUP N°4
Black Friday: Brands opt out for environment reasons

By Laura FosterScience & Environment Reporter
15 November 2019

Is Black Friday bad for the environment?

Everything we buy doesn't just cost money, it has an environmental cost too. This depends on how it was made, what it was made from, how far it's been transported and what happens to it at the end of its life. The argument from the collective is that the less you buy, the smaller your environmental footprint. It could also save you money.

Dr Patsy Perry, a senior lecturer in fashion marketing from the University of Manchester, said: "[Black Friday] is a great time to take advantage of discounts but it goes against what we're trying to do with sustainability. On the one hand, retailers are increasingly talking about sustainability now and all the good stuff they're doing but, on the other hand, it feels like they're encouraging people to keep buying more stuff."

She added: "Deep discounts communicate something to the consumer in terms of what that product is worth. I think, increasingly, we'll see more businesses saying they don't want to be part of this [Black Friday]."
Start of 'golden quarter of retail'

The British Retail Consortium has defended shops taking part in Black Friday. Its chief executive, Helen Dickinson, said: "Involvement... is a commercial decision by retailers. Such sales allow consumers to access many goods they might not otherwise be able to afford, particularly with Christmas around the corner. After a year of stagnant sales, many retailers will be looking for Black Friday to give a welcome boost as they enter the 'Golden Quarter' of retail."

But Mr Rohr said Make Friday Green Again isn't about blaming brands or shoppers, but making us more aware of how we can live more sustainably. The last two years we made great sales (5% of our annual turnover) but we didn't feel comfortable with it," he explained. "I know I will lose turnover compared to my competitors but I will accept it because my interest is in the future [of the planet]. We need to have the courage to change things even if we have to sacrifice some turnover. I would prefer that the brands offer a good price all year round. We do it for our generation and our planet".

Giffgaff

Giffgaff is trying to tackle our constant need for new technology by opening a pop-up in London that promotes its refurbished phones.

The mobile network has also partnered with sustainable marketplace Zero Waste Goods, which has curated 100 items that will be displayed in the pop-up, such as shoes made from pineapple leaves, vintage bikes and jewellery designed using recycled materials. People visiting will be asked to make a pledge to use more recycled items.

The North Face

The North Face will donate £1 from every purchase made over Black Friday weekend to its Explore Fund, which supports charities including The Outward Bound Trust, an organisation that helps young people realise their potential through education and adventure.

Just Eat

Just Eat will donate 50p from every order to charity rather than offering customers a discount. The money will go to FoodCycle, which serves meals made from surplus foods to low-income families, people affected by homelessness and those with physical and mental health problems. Just Eat UK managing director Andrew Kenny says: “Just Eat and FoodCycle are firm believers in the power of food in bringing people together, especially at a time of year which can be difficult for those who are lonely or hungry.

“It’s a great feeling to know that the simple act of ordering the food you love – be it a Greggs vegan sausage roll, ramen, burrito or KFC – will go towards helping those in need. We are proud to be able to do our bit to help.”

GROUP N°5

Video from the BBC (use you phone and your earphones)


https://www.bbc.com/news/av/business-50506683/black-friday-do-you-know-when-you-re-being-manipulated?intlink_from_url=https%3A%2F%2Fwww.bbc.com%2Fnews%2Ftopics%2Fcqqed47666mt%2Fblack-friday&link_location=live-reporting-map
 

(To find the video write in Google " Black Friday: Do you know when you're being manipulated?" )
� union: syndicat


� warehouse: entrepôt


� gather: se regrouper


� spread: diffuser - étaler


� to be pregnant: être enceinte


� a stain: une tâche


� union: un syndicat


� involve: implique


� walkouts: protests/marches


� fluffy: doux, léger


� warehouses: entrepôts


� order: commande


� injuries: blessures


� lorries: camions


� to be on strike: être en grève


� spread: diffuser - étaler





